
MASTER OF  SCI ENCE 
IN INTERNATIONAL 
MANAGEMENT
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FACULTY OF ECONOMICS AND BUSINESS



  

The Master of Science in International 
Management is designed to bring together high 
performing students interested in a career in 
International Management from all around 
the globe.



Our faculty is not only one of 
the most prestigious but – with 
5,000 students of business 
administration, economics, 
and business education – also 
one of the largest faculties 
of business and economics 
in Germany. Graduates enjoy 
an excellent reputation in the 
national and international 
business world, as indicated 
in numerous rankings 
(e.g. Wirtschaftswoche, 
Handelsblatt).

  



REGULAR DURATION 4 semesters (2 years)

MAXIMUM DURATION 8 semesters (4 years)

CREDITS REQUIRED 120 ECTS credits

START OF STUDIES
winter semester               

(mid-October)

DEGREE TITLE Master of Science (M.Sc.)

LANGUAGE English / German*

APPLICATION PERIOD April 1 – May 15

NUMBER OF PLACES 40, limited admission

OBLIGATORY COURSES none

TUITION FEES
none, only semester fee

(ca. 370 € per semester)

ACCREDITATION AACSB

T H E  P R O G R A M  A T  A  G L A N C E

* You can take up to 4 courses (worth 24 ECTS) which are taught in German.



* You can take up to 4 courses (worth 24 ECTS) which are taught in German.

A B O U T  T H E  P R O G R A M

	 �The Master of Science in International Management at Goethe 
University is catering to ambitious bachelor graduates striving 
for an international career. We have designed a program that 
will ensure a unique learning experience and ideal job market 
opportunities. 

	� The objective of the program is to develop analytical and quan-
titative skills as well as the social competencies required for 
challenging careers in management positions or in academia.

	� Enjoy maximum freedom of choice by either pursuing a general 
education in several management disciplines or by concentrat-
ing on one or two of the following five fields:

•  Accounting
•  Finance
•  �Information Management (Business Informatics)
•  Managerial Economics
•  Marketing Analytics



W H Y  S T U D Y  I N T .  M G M T .  I N  F R A N K F U R T ?

	� Goethe University offers the opportunity to study a demanding 
program taught by committed and research-driven professors 
and high-profile practitioners. Our lecturers apply state-of-the-art 
teaching methods and confront you with challenging real-world 
problems. 

	� Students for this program are carefully selected out of more 
than 1,000 applicants. With around 80% students from outside 
Germany, this master’s is truly international. Thus, intense 
collaboration with students from all around the globe will further 
develop your intercultural competencies. 

	� Frankfurt, as a vibrant city combining international flair and 
Hessian coziness, is the perfect stepping-stone for your 
international career. On the one hand, Frankfurt is the German 
and European financial capital, being home to the European 
Central Bank, the German Central Bank, several private banks 
as well as finance and consulting firms. On the other hand, 
headquarters or subsidiaries of large multinational corporations 
are located in and around Frankfurt. 

S T U D Y  A B R O A D

	� We encourage you to study one or two semesters abroad. Our 
International Office provides comprehensive advice during all 
stages of your studies abroad. You can choose between the 
following options:

•  �Study one semester abroad at one of our high quality 
partner universities in Europe and worldwide.

•  �Choose the QTEM program: study at one of our QTEM 
partner universities and receive a certificate that proves 
your extraordinary quantitative skills.

•  �Study abroad as a free mover at a university of your 
choice.



P R O G R A M  S T R U C T U R E 

* � does not have to be completed in the first semester

1 ST SEM. 2 ND SEM. 3 RD SEM. 4 TH SEM.

Elective Elective Elective Elective

Elective Elective Elective

Master’s 
thesis

Elective Elective Elective

Elective Elective Elective

Elective 
„Ethics“*

Seminar Seminar

	 �Electives provide advanced specialized know-
	� ledge of the five fields accounting, finance, information 

management, managerial economics, and marketing 
analytics. Students choose their electives according to 
their future career plans.

	� Students choose one elective module from the field of 
business Ethics. 

	
	 �Seminars encourage students to conduct their own 

research as a preparation for the master’s thesis.

	� The master’s thesis is a large research project by which 
students can demonstrate their ability to deal indepen-
dently with a complex problem.



A P P L I C A T I O N

	� Applicants must hold a bachelor’s (or equivalent) degree in 
economics or business administration. Graduates with at 
least 90 ECTS in these fields may apply as well. Moreover, 
you may apply when you have achieved at least 80% of your 
undergraduate credits.

	� Please find our selection criteria on our website.
	� All applicants must register through our online application 

system.

		    �Please check our website for details on the 	

application process.

A P P L I C A T I O N  D E A D L I N E
	
	 May 15

C O N T A C T
 
	 Master Student Counselling and Advisory Service
	 Phone: +49 (0)69 798 - 34691
	 E-Mail: master@wiwi.uni-frankfurt.de
	� www.wiwi.uni-frankfurt.de/international-management

	  

  

Goethe-Universität Frankfurt  
Fachbereich Wirtschaftswissenschaften  
Theodor-W.-Adorno-Platz 4
60323 Frankfurt am Main
www.wiwi.uni-frankfurt.de
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http:// www.wiwi.uni-frankfurt.de/international-management

